
Mobile couponing 
and Honeywell 
technology brings 
easy access and 
identification to 
leading Italian events

Executive Summary and Background 

The mobile phone affords today’s internet generation a huge 

range of interactive options. Simply browsing the internet and 

shopping online are a given, but now more and more applications 

are becoming commonplace where the vendor sends an 

electronic bar code—whether that be for an in-store promotion or 

an electronic boarding pass. The age of mobile marketing is well 

and truly here.

Another of these application areas which is gaining traction 

is in the field of mobile ticketing. Having booked online and 

entered their mobile phone number as part of the process, the 

technology allows people to receive a bar code on their mobile 

phone instead of receiving a paper ticket (or an electronic ticket 

that needs to be printed). When the customer approaches the 

gates at a venue, they simply present the bar code displayed on 

their mobile to a scanner installed at the gate, or to the venue’s 

access team who manually reads the bar code with a hand-held 

device. This identifies the booking and the gate either opens 

automatically or where security is more of an issue, the person is 

admitted by the staff.

 

The Partner 

Attractive.IT Ltd has developed an access control and ticketing 

system called NTS100. The company is the owner of BOXOL.

IT web portal, and a service provider for major event organizers. 

Attractive.IT was born as a result of the experience gained 

over the last decade by a group of people and companies 

specialized in the creation and development of services and safe 

systems for the Internet. These include products and services 
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for e-commerce, as well as the management of networks for the 

pre-sale of tickets for any kind of shows.

 

The Venice Film Festival project 

In 2008, the organizers of the Venice Film Festival approached 

Attractive.IT with a view to acquiring a new system for online 

sales and access control to the movie premiers at the three most 

important venues at the festival (Sala Grande, Sala Darsena and 

PalaBiennale). The aim was to overcome postal delivery problems 

with the traditional paper tickets—especially for its international 

clients. 

This online mobile ticketing solution allowed guests to receive 

their digital entrance ticket in PDF format, cleverly including the 

graphics of the paper version of Venice Film Festival tickets. It also 

contained the bar code required for access, and important rules 

and regulations. Guests had the option to print the document 



or, provided they could display the image, have it on their smart 

phones for use whenever entering one of the venues.

For access control, Attractive.IT chose the Dolphin 7600 from 

Honeywell, a compact mobile computer providing the ideal 

functionality for this data collection task. Its high performance 

Adaptus® Imaging Technology allows the scanning of virtually all 

linear and two dimensional (2D) codes. With the data uploaded, it 

delivers added security by providing the name and details of the 

person who should be using the entrance pass—which of course 

can be corroborated with the production of a secondary piece of 

ID, such as a passport or a driving licence.

The solution is compliant with the Italian directives on access 

control requirements as given by the SIAE (Italian Society of 

Authors and Publishers) and for fiscal purposes.

The immediate benefits of this innovative solution are obvious. 

Delivery to the person booking the ticket is instant and the issues 

with delivery via international post are resolved. The guest has the 

access bar code on their phone removing the issues of lost paper 

tickets. There is of course, a green benefit with this being a totally 

paperless transaction.

The use of state-of-the-art imaging technology brings a new level 

of security to high-profile and exclusive events such as the Venice 

Film Festival and once again, the bar code provides the solution 

to yet another application. 

In addition to the Venice Film Festival, this project has been 

extended to the Turin Film Festival and to the Spoleto Festival of 

Two Worlds.

 

SMAU Mobile Easy Access project 

The second major project to have benefited from the collaboration 

between Attractive.IT and Honeywell is the Mobile Easy Access 

pilot project developed for the SMAU trade show, held in Milan 

every October. A pilot project was initiated with a solution 

designed to automate and speed up the admission process for 

journalists attending the event. As with the Venice Film Festival, 

journalists were able to apply for their press pass online and 

receive the 2D access code directly to their mobile phone.

“Mobile Easy Access allows us to relieve staff from this labour-

intensive task, and freeing them up to providing higher levels 

of customer service, such as assisting visitors with targeted 

information,” said Pierantonio Macola, CEO of Fiera Milano. “In 

the future, we see all exhibitors wanting to take advantage of 

this solution; being provided with an area-imaging device on 

their booth to scan the code on ALL visitor badges – not just the 

journalists. In this way, all the personal information related to the 

attendees will be immediately available and it will be easier, and 

more importantly, quicker, for the sales teams to follow up leads in 

the days and weeks following the event.”

This solution makes use of the Xenon™ 1900 area-imaging 

scanner, Honeywell’s first scanner to combine two proven 

technologies, Adaptus Imaging Technology and Omniplanar’s 

SwiftDecoder® decoding software, and the Dolphin 6100 mobile 

computer. These products were used to validate access to the 

exhibition by reading an Aztec bar code directly from the pass 

holder’s smart phone. 

 

The Benefits 

During the first year of the Venice Film Festival mobile ticketing 

project, just 3% of tickets were sold through this application, 

while the percentage of tickets rose to 20% in 2009 and to 33% 

(around 36,000 tickets) for the 2010 event. The solution allowed 

simplification of the ticket purchase process; it drastically reduced 

both the queues at the box offices and waiting times for access 

to the venues. The validation process, while providing improved 

levels of access control and security, is even quicker than the 

traditional way of checking and tearing the stubs from the tickets.

Mobile Easy Access pilot has been a huge success: amongst the 

1,500 attending journalists, nearly half of them (720) used this 

solution. This successful trial has enabled the SMAU organisation 

to roll out the project to manage access to the forthcoming local 

“road-show” versions of the fair held across Italy, and deploy it in 

all exhibitors’ booths, to provide automatic identification of visitors.

“We are very satisfied with the results obtained through the 

use of Honeywell’s Adaptus Imaging Technology,” said Paolo 

Agresti, Chief of Operations in Attractive.IT. “Thanks to this 



© 2011  Honeywell International Inc.

For more information:

www.honeywellaidc.com

Honeywell Scanning & Mobility

Nijverheidsweg 9-13

5627BT Eindhoven

The Netherlands

www.honeywell.com

extremely innovative application, we have provided interactive 

booking solutions using mobile couponing and state-of-the-art 

data collection complex environments such as The Venice Film 

Festival and SMAU—two big events attended by thousands of 

people who have seen the obvious benefits that new marketing 

techniques can bring.”


